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ABSTRACT

To analyzing the influence of relative advantage, compatibility, complexity, and trialability on the intention
to adopt DANA e-wallet. Quantitative approach with multiple linear regression analysis. The purposive
sampling technique is used in determining the sample. The data collected through the questionnaire was
analyzed and processed using SPSS Ver26. Simultaneously Diffusion of Innovation has a positive and
significant influence on the intention to adopt DANA e-wallet in East Jakarta. Partially, relative advantage,
complexity, and trialability had a positive and significant influence on the intention to adopt DANA e-wallet
in East Jakarta, while compatibility had no affect. Combining Diffusion of Innovation (DOI), such as relative
advantage, compatibility, complexity, and trialability to the intention to adopt.Can provide input for
companies in designing more effective marketing strategies according to the market's desires, can contribute
to the design of government policies that support the deployment of inclusive financial technology. In
addition, it can assist individuals in making the right decision in adopting e-wallets.
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INTRODUCTION

The significant development of information
technology (IT), initially of web-based technology
1.0 and 2.0 era in the 1990s, to web technology
3.0, has changed people's habit patterns (Saragih &
Husain, 2012). A new target markets as one of the
trends that have become the societal adherence in
developing countries, i.e., shopping trends. The
financial and banking sectors play a major role in
people's lives in their routines in the digital era and
facing the web 3.0 era (Nasution & Nasution,
2023; Handayani, 2022), Digital innovation in the
financial sector, particularly by ways of
information technology advancements, has carried
out about significant changes in the transaction
habits of the global community, including in
Indonesia. One of the increasingly popular
innovations is the use of e-wallets, which allow for
practical and efficient non-cash transactions
(Populix, 2024). In Indonesia, e-wallets are a non-
cash payment instrument that continues to grow
along with the increasing internet penetration and
smartphone use (Reynaldy, 2024).

DANA is one of the most famous about e-
wallets , which offers various conveniences in
transactions such as bill payments, credit
purchases, transfers between users at no additional
cost, as well as additional features such as DANA
Gold, DANA Cicil, cashback promos, and balance
security (Kristardi, 2024). Although DANA has a
high number of downloads, its active user rankings
are still below competitors such as GoPay, OVO,
and ShopeePay (AppBrain, 2024; Scuderia, 2024).

Even so, the high rating on Google Play and the
many positive reviews show great potential for
DANA if it is able to improve shortcomings such
as security and expand its use ecosystem (Google
Play Store, 2024).

This study uses the Diffusion of Innovation
Theory approach initiated by Everet M. Rogers and
D. Williams (1983), which explains how an
innovation is disseminated and adopted in society
through five main characteristics: Relative
Advantage, Compatibility, Complexity,
Trialability, and Observability (Indriyati & Aisyah,
2019). Relative advantage explains that a new
innovation is considered better than the innovation
it replaces. The better the relative advantage, the
faster the innovation will be adopted.
Compatibility describes an innovation considered
in accordance with existing values, past
experience, and the needs of its users. An
innovation that is contrary to the general values
and principles of the social system will be difficult
to accept quickly (Rianti & Rikumahu, 2020).

Complexity is the level of innovation
complexity that is taken because of the difficulty of
innovation to understand and use. Innovations that
are easy to understand and use will be quickly
accepted by the social system. The user experience
will make it easier to use technology. Trialability
describes that new innovations can be tested first
before being bound for use. Innovations that can be
tested first 18 times in real situations will be
adopted more quickly. Observability indicates the
extent to which the results of using an innovation
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can be seen by others. The easier it is to see the
results, the more likely it is that the innovation will
be accepted (Indriyati & Aisyah, 2019). However,
this study will not further explain the
characteristics of Observability. DOI factors are
key in increasing public intention to adopt DANA
as the main digital payment tool.

LITERATURE REVIEW
The Effect of Diffusion of Innovation (DOI) on
Intention to Adopt

Diffusion of Innovation (DOI) is a concept
that describes how innovation is disseminated and
adopted by individuals or groups in a social system
through the process of communication (Suryafma
et al., 2023). This theory was originally developed
by Gabriel Tarde and later popularized by Everett
Rogers (Wiratno, 2020). In the book Diffusion of
Innovation, Rogers states that the adoption of
innovation is influenced by five main
characteristics, namely: Relative Advantage
(advantage over previous methods), Compatibility
(conformity with user values and needs),
Complexity (level of ease of use), Trialability (ease
of trying), and Observability (visibility of results).
However, in this study, the observability aspect
was not the focus of the study. The innovation
adoption phases covered by 5 (five) stages,
namely:  knowledge,  persuasion,  decision,
implementation and confirmation (Wibowo, 2019).
These stages are the foundation for understanding
how individuals or communities decide to accept
an innovation. In this process, the persuasion stage
becomes very important because this is where
individuals begin to form attitudes towards
innovation based on their perception of the
characteristics of innovation.

In the context of Intention to Adopt, DOI
theory is particularly relevant because it explains
how a person's perception of the characteristics of
an innovation affects their intention to adopt it.
Intention to adopt is the initial stage of the actual
process of use, where a person shows a tendency or
desire to use a new technology based on the belief
that the innovation brings benefits, according to his
needs, is easy to use, can be tried, and the results
are obvious.

One form of information technology
innovation that is widely researched in the context
of DOI is e-wallets (digital wallets). E-wallets
enable cashless transactions quickly and
efficiently, and are now part of Indonesia’s rapidly
growing digital payment system. Although many
e-wallet platforms have emerged, such as DANA,
GoPay, and OVO, the adoption rate of each one
varies. DOIs help explain why some users are
quick to adopt e-wallets (early adopters), while
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others tend to be slow or even rejecting (laggards),
depending on their perception of the characteristics
of the innovation as well as social influence and
access to information (Houston, 2020). Thus, the
DOI provides a strong theoretical framework for
understanding why and how someone has the
intention to adopt an e-wallet, as well as the factors
that accelerate or hinder the process in society.
H1: Diffusion of Innovation (DOI) has a positive

and significant effect on Intention to Adopt
The Effect of Relative Advantage on Intention
to Adopt

Relative advantage is the degree to which an
innovation is allowed better compared to the prior
method. Innovations that provide real benefits in
terms of finance, efficiency, convenience, social
status, and user satisfaction will be more quickly
accepted by the public. The assessment of these
advantages is subjective, depending on individual
perceptions and the needs of the user group. On the
contrary, if not, then adoption will be hampered
(Alim & Fitria, 2020; Azman et al., 2021; Latip et
al., 2021; Jatmiko & Imronudin, 2023). According
to Alim & Fitria (2020), there are indicators of
relative advantage, namely economic and social
achievement.
H2: Relative Advantage has a positive and
significant effect on Intention to Adopt
The Effect of Compatibility on Intention to
Adopt

Compatibility is the level of conformity of
innovation with values, culture, social norms,
needs, and user experience. Innovations that are in
harmony with people's conditions and lifestyles
will be easier to accept and adopt. On the other
hand, innovations that are not suitable tend to be
difficult to implement and risk rejection (Sutisha et
al., 2022; Latip et al., 2021; Jatmiko & Imronudin,
2023). According to Hariani et al (2019),
compatibility indicators are according to needs,
according to values and experience, according to
values in society.
H3: Compatibility has a positive and significant
effect on Intention to Adopt
The Effect of Complexity on Intention to Adopt

Complexity is the extent to which an
innovation is considered difficult to understand and
use. Easy-to-understand innovations tend to be
adopted faster, while complex innovations hinder
adoption because they require new understanding
and skills. The level of complexity can differ
between groups, so the management and
simplification of innovation is key to accelerating
the adoption process (Sutisna et al., 2022; Latip et
al., 2021). According to Badri (2020), the
complexity indicator is easy to install, easy to
learn, and easy to use.
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H4: Complexity has a positive and significant
effect on Intention to Adopt

The Effect of Trialability on Intention to Adopt

Trialability is the extent to which an
innovation can be tested before it is fully adopted.
Easy-to-test innovations help users understand the
benefits, functions, and risks, thereby accelerating
the adoption process. Trials also allow for
customization and improvement of innovations
based on user experience, as well as reduce
uncertainty in adoption decision-making (Sutisna
et al., 2022; Winarti et al., 2021; Latip et al.,
2021). According to Badri (2020) and Pynnonen et
al (2021), indicators of trialability are partial trials
and factors that affect trial learning.
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H5: Trialability has a positive and significant
effect on Intention to Adopt

The framework in study is something
relatively small in size and objectives to show the
linkage among variables that influence each other
(Supranto & Limakrisna, 2019, hal. 31).
Furthermore, a building (model) in establish of
structure, form, content, and meaning with assure
parameters and boundaries in making decisions
(Husain, 2019). A research paradigm is a
framework that is designed and needed as a
medium for a researcher's thinking framework to
be specifically formulated into a research model,
which viewed in Figure 1 below:

Figure 1: Research Paradigm

H2

H3

H4

QQ/QO

Intention

To Adopt

Source: Proposed in (2024)

METHOD

This study utilizes a quantitative approach
that objectives to test the linkage between
instruments through numerical data analysis
(Fraenkel & Wallen, 2012:328). The data
collection technique is carried out through a survey
by distributing questionnaires online using Google
Forms. The questionnaire was distributed through
social media such as WhatsApp and Instagram, and
consisted of two parts, namely respondents'
personal data and statements related to research
variables measured using the Likert scale. The
variables in this study were described into 13
indicators, which were then used as the basis for
the preparation of 39 statements in the
questionnaire. The data is processed using SPSS
Software Ver26, where testing of hypothetical
models was carried out with regression equations.
Primary data is used in this study, namely

questionnaire by closed statement, as well as
secondary data gathered from journals, books,
papers, articles, and previous research accessed via
the internet. The population in this study is DANA
e-wallet users who are domiciled in East Jakarta
and have made transactions at least twice in the
past month. To determine the sample, the author
used a non-probability sampling method,
especially the purposive sampling technique, with
the criteria of respondents: (a) DANA e-wallet
users who have transacted at least twice in the past
month, (b) reside in East Jakarta, and (c) are 17
years old and older. Because the population in this
study is very large and unknown, the number of
samples will be computed using the Lemeshow
formula as follows:
Z2.P(1-P)

"=

Information:
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n = Number of samples
Z =1.96 (at 95% confidence)
P =15% or 0.05 (maximum estimate/proportion)
d? = 10% or 0.1 (sample error level tolerance
limit/precision)
By using the formula above, the following
calculation is obtained (Riyanto & Hatmawan,
2020, hal. 13-14):
1,96%.0,5(1 —0,5)
n= 0,12

Based on the formula above, 96.4 were
obtained, which were rounded up into 100
respondents. Data analysis processing with
multiple regression technique, with data validity
and instrument reliability before hypothesis testing.

= 96,04
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A significant probability level must less than 0.05
was decided from t-Test and F-Test (ANOVA).

RESULT AND DISCUSSIONS

The respondents in this study are DANA e-
wallet users who are domiciled in East Jakarta and
have made transactions at least twice in the past
month. Before entering the data analysis, a
description of the respondent's characteristics
obtained through identity tabulation from the
questionnaire that has been filled out is first
presented. This data provides an overview of
respondent profiles based on gender, age, and job
categories.

Table 1 Respondent Profile

Characteristic Information ggsrggﬁgg:] ts Percentage
Man 13 13%
Gender Woman 87 87%
Age 17-25 years old 91 91%
26-35 years old 9 9%
High School/Vocational School 40 40%
. . Diploma (D1/D2/D3) 3 3%
Final Bducation o 1 elor (S1) 56 56%
Postgraduate (S2) 1 1%
Student/Student 39 39%
Educators 6 6%
Profession Private Employees 41 41%
Businessman 1 1%
Other 13 13%
Marital Status Married 10 10%
Unmarried 90 90%
< Rp 2.000.000 40 40%
Monthly Revenue Ry 2 000.000 - Rp 5.000.000 52 52%
Rp 6.000.000 - Rp 10.000.000 7 7%
> Rp 10.000.000 1 1%
Practical and efficient 80 80%
Reasons to Use Promo 2 2%
DANA E-Wallet Try new technology 13 13%
Recommendations from friends 5 5%
Monthly < Rp 50.000 23 23%
Withdrawal For Rp 50.000 — Rp 500.000 65 65%
DANA E-Wallet Rp 600.000 — Rp 1.000.000 9 9%
Top-Up > Rp 1.000.000 3 3%
Routine Activities ~ 1ransfer 52 52%
When Using the Pay bills (Electricity, Credit, Card, etc.) 24 24%
DANA E-Wallet Shop 20 20%
Application Other 4 4%
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Source: Results in (2024)

The majority of DANA e-wallet users in this
study are women, because they are more active in
daily transactions and are interested in the
convenience and promos offered. The 17-25 years
old age group is the most users because they are a
digital native generation who are familiar with
technology and love fast and convenient
transactions. Most of the users are educated at the
end of their bachelor's degree, as a high level of
digital literacy makes it easier for them to
understand and adopt financial technology. The
dominant jobs are private employees and
students/students who need flexible transaction
tools to support daily activities. The majority are
unmarried, so they have freer spending and tend to
be exploratory towards digital services. From an

ISSN Cetak : 2337-3997
ISSN Online : 2613-9774

economic point of view, users with an income
below IDR 5,000,000 per month prefer e-wallets
because of cost-saving features such as cashback
and free admin fees. The main reason for using e-
wallets is practicality and efficiency in
transactions, especially for money transfers, paying
bills, and shopping. The average monthly
expenditure for e-wallet top-up is in the range of
IDR 50,000 to IDR 500,000, reflecting regular use
for daily needs.

This study presents several types of tests,
namely validity tests, reliability tests, regression
tests, and ANOVA tests. All variables studied
consisted of 13 indicators, with a total of 39
statements that respondents had to answer through
guestionnaires.
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Table 2 Results of Validity Yield
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Variable Indicators Item R Score R Table Information
Statements
RA1 0,589
1 RA2 0,689
Relative RA3 0,691 .
Advantage RAZ 0.771 0,196 Valid
2 RA5 0,760
RAG6 0,628
CB1 0,713
1 CB2 0,660
CB3 0,665
CB4 0,770
Compatibility 2 CB5 0,682 0,196 Valid
CB6 0,624
CB7 0,703
3 CB8 0,738
CB9 0,719
CX1 0,521
1 CX2 0,704
CX3 0,741
CX4 0,724
Complexity 2 CX5 0,715 0,196 Valid
CX6 0,592
CX7 0,692
3 CX8 0,531
CX9 0,613
TR1 0,792
1 TR2 0,747
. - TR3 0,798 .
Trialability TR4 0.812 0,196 Valid
2 TR5 0,768
TR6 0,685
ITA1 0,783
1 ITA2 0,830
ITA3 0,825
| . ITA4 0,778
A”Jggtt'o” to 2 ITAS 0821 0,196 valid
ITA6 0,818
ITA7 0,810
3 ITA8 0,823
ITA9 0,805

Source: Results in (2024)

Based on the table above, it is known that
the calculated r value of all indicators is greater
than the r value of the table, which is more than

Table 3 Results of Reliability Yield

0.196 (Ghozali, 2021), so it can be concluded that
all indicators in this study are valid.

Variable Cronbach's Alpha  Significance Levels  Information
Relative Advantage (X1) 0,759

Compatibility (X2) 0,865 .
Complexity (X3) 0,823 0,600 Reliable
Trialability (X4) 0,859
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Variable

Cronbach's Alpha  Significance Levels

Information

Intention To Adopt (Y) 0,933

Source: Results in (2024)

From the Table 3, the Cronbach Alpha score
of all variables is higher than 0.600 (Sugiyono,
2023), it means reliable. Thus, the each of item
statement of these variable are appropriate for take
as a measuring tool. Multiple linear regression

analysis objectives to assign wheter there is an
implication of of independent components to the
dependent variables. The statistical calculations
used in this analysis are obtained below:

Table 4 Regression t Test Yield

Variable B Score Std. Error  t-Statistic  Sig Information
ﬁ]et'eanttii"oen’*tg":g;%%e_’ 0,865 0,188 4.604 000  Accepted
Compatibility ot 0018 0,137 121 904 Rejected
ﬁgg:ﬁl'g’r‘l'g Zjopt 0,367 0,139 2.630 010  Accepted

Source: Results in (2024)

The analysis yielded that the tested influence
between the variables relative advantage,
complexity, and trialability on intention to adopt
was proven to be significant. However, it is
different from the compatibility variable, which
does not have a significant implication on the
intention to adopt. From the Tabel 4 above, the
relative advantage has the strongest influence on
intention to adopt, followed by trialability and
complexity. This shows that the relative advantage

that focuses on the adoption of innovation has the
greatest impact in influencing consumers'
intentions in adopting DANA e-wallets.

The next is to perform the F Test to determine the
influence of free variables on bound variables
together or simultaneously. In this study, the
independent components are relative advantage,
complexity, and trialability, while the dependent
variables are intention to adopt. The statistical of
ANOVA analysis below:

Table 5 ANOVA Test Yield

Model Sum of Squares df  Mean Square F Sig.

1 Regression 2686.501 4 671.625 40.615 .000°
Residual 1570.939 95 16.536
Total 4257.440 99

Source: Results in SPSS Programs (2024)

The regression analysis yield represent that
the regression model that connects the components
relative advantage, compatibility, complexity, and
trialability with intention to adopt has a very high
significance. A value of F (40.615) with a value of
Sig. (0.000) indicates that this regression model is
significant overall and can explain the variability
of intention to adopt significantly. Simultaneously,
these results support that the variables relative
advantage, compatibility,  complexity, and
trialability have a significant implication on
intention to adopt.

DISCUSSIONS

Based on table 5, the F value is calculated as
40.615 with the F value of the table 2.469 (k; n-k =
4; 96). So it can be known, F calculates > F table

(40.615 > 2.469) so that the F test is simultaneously
valid in this regression test where HO is rejected
and H1 is accepted, this result shows that together
there is a significant positive influence between
relative advantage, compatibility, complexity, and
trialability on the intention to adopt DANA e-
wallet. The effect was 0.631 or 63.1% and the
remaining 36.9% was influenced by other factors
that were not studied. This can be interpreted as
that users feel that DANA e-wallets have
advantages, are suitable, easy to use, can be tried
first so as to encourage their intention to adopt
them. Users perceive DANA e-wallets as a faster,
more practical, or more economical payment
method than cash or debit card payments. DANA e-
wallets are also in accordance with the values,
needs, and habits of users, especially urban people
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who are used to transacting digitally and mobilely.
Supported by a simple interface, easy to use even
for new users, making DANA e-wallets faster to
adopt. A variety of attractive promos and cashback
also make users more confident and encouraged to
use it regularly. Therefore, by understanding the
characteristics in Diffusion of Innovation, users feel
more secure and confident as they can assess
whether the DANA e-wallet is suitable and
beneficial for them, thus reducing doubts and
increasing adoption. The results of this study are
also in line with previous research (Hidayat, 2023;
Suryafma et al, 2023; Katiya & Rikumahu, 2022)
which states that simultaneously Diffusion of
Innovation (relative advantage, compatibility,
complexity, and trialability) affects the intention to
adopt.

The relative advantage variable (from Table
4), has positive and significant influence towards
intention to adopt. The effect yields were proven by
the t Test, the t result was calculated > t table and
the sig value < 0.05. The effect was 0.509 or 50.9%
and the remaining 49.1% was effected by other
variables that were not studied. The intention to
adopt DANA e-wallet can be influenced by relative
advantage because many respondents in the study
indicated that they chose to use DANA e-wallet
because it is considered a more effective and
efficient payment method than the previous
method. Relative advantage itself refers to the
coverage to which an innovation is considered
superior to the previous idea. In this case, DANA e-
wallets provide convenience in transactions, save
time, and reduce the difficulty of carrying physical
money. In addition, users also consider DANA to
be a modern and practical service, which is in
accordance with today's all-digital lifestyle. This
perception of convenience and real benefits
encourages individuals to be more interested,
interested, and finally decide to adopt the DANA e-
wallet as part of their daily transaction habits. The
yields of this finding also in line with prior study
(Jatmiko & Imronudin, 2023; Suryafma et al.,
2023; Katiya & Rikumahu, 2022; Rianti &
Rikumahu, 2020; Indriyati & Aisyah, 2019;
Syarifah et al., 2020; Fahad & Shahid, 2022) which
states that relative advantage affects the intention to
adopt.

The compatibility variable (from Table 4),
doesn’t have a positive and significant influence
towards intention to adopt. This finding is
evidenced by the t Test, the t-stats. Of the
calculation < the table is 0.121 < 1.985 and sig.
0.904 > 0.05, meaning that there is no significant
effect between compatibility and intention to adopt
DANA e-wallet in this research. Although
compatibility and intention to adopt are related,
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compatibility is not strong enough to directly affect
intention to adopt. This is in line with study
conducted by Fahad & Shahid (2022) and Do & Do
(2020) which explains that compatibility does not
affect intention to use. In addition, research by
Nawi et al (2024), revealed that perceived trust
mediates the linkage among compatibility and
intention to adopt on e-wallets. According to him,
one of the most important components of
increasing new technological advancements for
service providers is to ensure that users can trust the
service. If the level of trust is low, they will tend to
think that the e-wallet is less compatible so that
users choose not to use it. Those who feel that e-
wallets are in accordance with their values, past
experiences, and needs will form a sense of trust,
which will increase the intention to adopt e-wallets.
As such, technology providers must undertake
specific and distinctive strategies to develop trust,
confidence, and compatibility to meet the various
needs and expectations of consumers. E-wallet
providers should focus on the app's features and
provide services that are appropriate and can be
used to gain user trust and increase adoption intent.
This also intersects with what has happened to the
DANA e-wallet, where the DANA e-wallet faces
challenges in building user trust, especially as many
reviews express disappointment regarding the loss
of balances without prior notice. While DANA e-
wallets offer a relative advantage in terms of ease
of use and compatibility with digital needs, fragile
trust can hinder further adoption. This security
problem makes users feel wary and reluctant to
make DANA e-wallets the main choice in
transactions. What's more, amid the increasingly
fierce competition in the e-wallet industry, with
many other platforms offering similar features to
security systems that are considered more reliable.
As a result, most users prefer to use other e-wallets
as their main service, while DANA is only used as
an alternative. To regain trust and retain users,
DANA e-wallets need to strengthen its security
system and increase transparency so that similar
incidents do not happen again.

Based on table 4, the complexity variable has
a positive and significant influence on the intention
towards adopt. The effect yields were proven by the
t Test, the t result was calculated > t table and the
sig value < 0.05. The effect was 0.404 or 40.4%
and the remaining 59.6% was influenced by other
variables that were not studied. Based on the
responses of the respondents, many of them choose
to use the DANA e-wallet because this application
is considered uncomplicated and easy to operate.
For example, the DANA e-wallet is easy to install
and the installation process is very simple and fast,
so users don't feel burdened when they first try it.
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In addition, the display of the features is clear and
easy to understand, making it easier for users to
navigate menus or make transactions. Respondents
also stated that learning how the app works is not
difficult, even for new users, as using DANA e-
wallets does not require any special technical skills.
In addition, DANA is able to simplify the process
of purchasing goods, which makes users feel more
comfortable and efficient in transactions. Therefore,
the low level of complexity of DANA e-wallets has
also encouraged the public's intention to adopt it as
a practical digital payment method. The results of
this study are also in line with previous research
(Katiya & Rikumahu, 2022; Fahad & Shahid, 2022)
which states that complexity affects the intention to
adopt.

Based on table 4, the trialability variable has
a positive and significant influence on intention to
adopt. The effect results were proven by the t Test,
the t result was calculated > t table and the sig value
< 0.05. The effect was 0.401 or 40.1% and the
remaining 59.9% was influenced by other variables
that were not studied. Based on the respondents'
responses, they were encouraged to try using the
DANA e-wallet because there was an opportunity
to conduct a trial within a certain period of time, for
example for one month. During this period, users
can evaluate the benefits and convenience offered
by the application without having to make a full
commitment right away. Some respondents stated
that they feel more comfortable trying out DANA's
features first, in order to understand how it works
and its benefits firsthand. In addition, promotional
periods such as cashback or discounts are also
triggers that make respondents willing to use
DANA for a certain period of time as a form of
trial. This attitude shows that the ease of trying an
innovation such as the DANA e-wallet can reduce
users' doubts, strengthen trust in the product, and
ultimately encourage their intention to adopt overall
by upgrading to a premium account. The yields of
this finding are also in line with prior research from
(Jatmiko & Imronudin, 2023; Suryafma et al.,
2023; Rianti & Rikumahu, 2020; Indriyati &
Aisyah, 2019; Shantika et al., 2022) which states
that trialability affects the intention to adopt. The
yield of regression analysis on the components
Brand Personality (X;), Online Customer Review
(Xy), and Variety Seeking (X;) to prove H;
regarding its effectiveness on Brand Switching ()
have an F-count of 19.395 with a probability of
0.000 which is statistically significant. So, it can be
inferred that there is a simultaneous influence of the
Brand Personality, Online Customer Review, and
Variety-seeking variables on environmentally
friendly skincare products effectively on Brand
Switching because the probability of significance is
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less than 0.05 which accepts H;. This finding also
produces an adjusted R-Square of 0.358, which in
this regression model illustrates the contribution of
the effectiveness of consumer Brand Switching for
environmentally friendly Skincare products in the
DKI Jakarta area, meaning that 35.8 percent is
affected by components originating from Brand
Personality, Online Customer Review, and Variety
Seeking, the remaining 64.2 percent is influenced
by other variables included in the regression model.

CONCLUSIONS

Diffusion of Innovation (relative advantage,
compatibility, complexity, and trialability) has been
proven to have a positive and significant influence
on intention to adopt. This is supported by the
results of the F test, where the calculated F value is
greater than the F of the table and the significance
value is less than 0.05. Simultaneously, the four
variables contributed 63.1% to intention to adopt,
while the remaining 36.9% were influenced by
other factors outside the study. The Diffusion of
Innovation (DOI) characteristics represented by
these four variables show an important role in
increasing user intention to adopt DANA e-wallets.
Therefore, DANA needs to maintain and improve
these elements through improving service quality,
developing application features, attractive offers,
and responsiveness in services. In addition,
companies also need to pay attention to market
needs periodically and adjust applications to make
them more accessible to various groups, especially
the generation that is the main target. Continuous
innovation and satisfactory service will encourage
public trust and interest in choosing DANA e-
wallets as the main solution in conducting digital
transactions. Likewise, partially, each characteristic
of Diffusion of Innovation (DOI) has a positive and
significant influence on the intention to adopt
DANA e-wallet in East Jakarta. However, it is
different with compatibility which has no influence
on the intention to adopt DANA e-wallet in East
Jakarta.
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